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[bookmark: _Hlk56089155]Brands have become part of our daily activities and lives. Any moment we must decide on which brand to prefer to satisfy our various requirements of social identification, food, clothing, and cleaning (Junior, 2018). Because branding is a key aspect of the consumers' decisions, organizations should have a better strategy regarding portfolio of the brand and the way it is controlled. An example of the advantages of a better-controlled portfolio strategy of the business include provision of a link of the company’s commodities to its customers' views regarding the firm. 
To describe the brand hierarchy and brand portfolio, I decide to consider the Hilton company brand. Brand portfolio is mainly applied to circumscribe all the systems together where the institutions function under various services, brands, and companies. This implies that they will have their specific traders when they are run as specific entities of the business. The application of a brand portfolio enhances marketing purposes for a group of entities.
[bookmark: _Hlk56089110][bookmark: _Hlk56089202]The Hilton brand not only poses resorts and hotels; it also has several other entities that are grouped collectively under the brand portfolio, which is referred to as the Hilton brand Worldwide (Niemelä, 2019). Additionally, the brand controls Homewood suites, Embassy and resorts suites hotels as well as Waldorf Astoria Hotels. Considering its brand hierarchy, the Hilton brand owns fourteen brands in various segments of the market, which include Hampton, Hilton Grand, Doubletree, Canopy, Curio, Home2suites, and Conrad (Niemelä, 2019).
However, according to Junior, 2018, there still exists room for improvement in the branding strategies of the company. One of the recommendations for improvement is the consideration of market research. For improving the branding strategy, the company requires to have clear information about their commodities or services that they provide in the market. This will enhance the company to obtain a market strategy and identify the audience it will target. 
Internet marketing is also a major way of improving the branding of the company. The internet provides various opportunities to sell the brand and use it as a platform. Socialization is another strategy for improving branding. Through it, the company will be able to have the requirements and the interests of different groups of people basing on where the company can change its services, adding value to the branding of the company (Niemelä, 2019).














References
[bookmark: _Hlk56089019]Junior, E. C. S. S. (2018). Brand portfolio strategy and brand architecture: A comparative study. Cogent Business & Management, 5(1), 1483465.
[bookmark: _Hlk56089063]Niemelä, M. (2019). Brand management strategies of hotel chain sub-brands Sheraton Marriott and DoubleTree by Hilton.
